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Abstract 
This study examines the policies of tourism office government to enhance the visit of tourists in Badung. This 
study is a descriptive study with qualitative data support. Data collection instruments were observation, 
interview, and documentation. Results of this study showed that the policies of the government of Badung 
tourism office function to provide guidance, traffic signs and signals important in the development of programs 
and activities, to provide information about what strategies and how they are applied within the society, to 
provide guidance to implementers, for smooth operation and integration efforts to achieve the vision and 
mission of Government Tourism Office. In order to achieve the vision and mission of the Badung Tourism 
Office, they formulated strategies through the establishment of policies, programs and activities that are carried 
out every year. These strategies include implementing the tourism development by improving the quality of 
objects and attractions and tourism facilities, increasing the amount of tourism development by fostering 
community members in the field of tourism, developing the tourism industry, improving the promotion of an 
integrated and sustainable tourism by providing promotional media, and following the tourism events both 
inside and outside the country. Badung Tourism Office Policy produces good effects for the tourism sector in 
the region. It is evidenced by an increase in the number of tourists who visit the region every year. 
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I. INTRODUCTION 
Every journey undertaken by humans has purposes, one of which is to seek the experience of 
tourism or relaxation, to keep away from routine and stressful environments, then to look for 
opportunities to conduct recreation for inner satisfaction. Humans grow their inner needs to carry out 
social interactions that are not found in their homes so that there is a need to go away from the home 
environment. In line with this, Krippendorf (in Ross, 1998: 34) claims that another reason or motive 
is because of the repetition of all the reasons displayed in the advert and which are repeated again in 
all tourism brochures and catalogues.  
By submitting the repeated information, prospective tourists in more detail know about the 
attraction that is owned by a particular Tourist Destination Area. In other words, it is impossible for a 
Tourist Destination Area to be known and visited if it is not promoted to the public. Badung district is 
an area that has a lot of famous tourist areas to foreign countries. The potential of all tourism objects 
is developed well and sustainably supported by a strong commitment from the Badung manucipal 
government, especially the Tourism Office; thus, it will be able to provide great benefits to the local 
government and the wider community. The Badung district government, in entering the era of 
autonomy and globalization, seeks to fix tourism in its area from all aspects with the aim of achieving 
status of a Main Tourist Destination Area. To achieve this target, it is necessary to have policies 
governing tourism that are in accordance with the Vision of the Badung District Tourism Office. In 
the governance structure, the Tourism Office has the main tasks in the field of tourism, which in 
general are to develop plans, operational policies, to control and organize activities in the tourism 
sector which include administration, tourism facilities, objects and tourist attractions, tourism 
promotion and marketing.  
This phenomenon encourages researchers to conduct a study entitled "The Policy of Tourism 
Office in Increasing Tourist Visit in Badung District". Starting from the understanding and 
background of the existing problems, the problem in question in this study is: "What is Badung 
Tourism Service Policy in Increasing Tourist Visits in its region?"   
The Policy of Tourism Office in Increasing Tourist Visit in Badung District 
II. LITERATURE REVIEW 
According to Mustopadidjaja, the policy is the decision of an organization that is intended to 
overcome certain problems as a decision or to achieve a certain goal, which contains provisions that 
can be used as guidelines for behavior in (1) further decision making, which must be done by the 
target group or (unit) policy implementing organization, (2) the implementation or implementation of 
a policy that has been established both in relation to the implementing unit (unit) and the intended 
target group.  
Tourists have a variety of motives, interests, expectations, social characteristics, economy, 
culture, etc. (Heher, 2003). With different motives and backgrounds, they become the party that 
creates demand for tourism products and services. This role is very decisive and is often positioned 
as the heart of tourism activities themselves. Tourists are people who travel from their homes without 
settling in the place they arrive or in other words only temporarily they live in the place they visit. 
The World Tourism Organization calls tourists travelers who make short trips. According to this 
organization, tourists are people who travel to an area or foreign country and stay at least 24 hours or 
a maximum of six months in that place (Soekadijo, 1997). 
III. METHOD 
This research is a sampling research that was research carried out by not investigating all 
situations or events of generalization from the results of investigations regarding research unit studies 
and samples. In this study the study units were all staff or employees of the Badung Tourism Office, 
totaling 106 people. This sampling was done by purposive sampling. This method was chosen 
because the population that will be taken is not homogeneous, thus the sample taken from this study 
are people who were competent in compiling and implementing the Tourism Office Policy related to 
increasing tourist visits in Badung District, amounting to 4 people consisting of Head of Service 
Tourism in Badung District along with all Heads of Parts of the office. Each the heads in question is 
the Head of Tourism Facilities, Head of the Field of Tourism Objects and Attractions, and Head of 
Promotion and Marketing.  
Data collection was done through observation, interviews, and documentation. The method 
used in this study is a qualitative method where the type of research based on intent and purpose is 
descriptive and according to the level of exploration is explorative. Qualitative research aims to 
explain the phenomenon deeply through collecting data holistically. This study does not prioritize 
population or sampling size, even the sampling is very limited. Meanwhile, the data analysis 
procedures were data reduction, data presentation, and conclusion and verification. Then the 
researcher conducted an interview with the Head of the Badung District Tourism Office, Head of the 
Object and Tourism Attractions, Head of the Division of Tourism, and Head of Promotion and 
Marketing on Monday, 12 January 2015 at the Badung District Tourism Office. 
IV. RESULTS AND DISCUSSION 
The following is a discussion of the main findings and results of the interviews that have been 
conducted. From the topic, matters relating to the findings of this study are presented as follows. The 
efforts that are the focus of the study are to improve the quality of tourist objects and attractions as 
well as tourism facilities by making efforts to avoid the occurrence of damage or pollution by visitors 
to tourism objects in Badung District. In addition, another thing is to preserve and to maintain the 
traditional architecture in accordance with the beliefs of art culture and customs as well as taking care 
of cleanliness, security, beauty, and maintain the preservation of the environment of tourist objects 
and attractions according to the principle of Tri Hita Karana. Repairing and preserving the buildings 
on tourism objects, fostering community members in the tourism sector by increasing the capacity of 
Human Resources (HR), especially those directly related to tourism development and expansion, and 
developing the tourism industry by taking into account the development of small industrial and large 
industrial sectors is another significance of this study.  
The objective of the development of the tourism industry is so that tourism opportunities can 
help meet the needs of the community created, such as the provision of media promotion carried out 
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by providing promotional media that are simple but can cover all aspects that want to be promoted. 
Promotional media are disseminated in tourism objects, hotels, Ngurah Rai Airport, consulate offices 
& other public places to increase the number of tourists visiting Badung District. Regarding 
involvement in events about tourism at home and abroad, the tourism agency prepares human 
resources who are ready to participate in obtaining references to promotions and promotional media 
to be used and carried out. In addition, other efforts that must be made include activities relating to 
maintaining, developing and promoting tourism potential in Badung District.  
The expectation of the Tourism Office after following these tourism events is the tourist visits 
can increase every year. The verification of the findings by the informants is the policy made by the 
Badung District Tourism Office in an effort to increase tourist visits in Badung District has gone 
according to expectations. This is evident from the improvement in the quality of tourist objects and 
attractions as well as tourism facilities that have been operating well, such as the number of tourist 
objects and tourist attractions that have been well organized, so that tourist visits to tourism 
destinations in Badung District increase every year. The many programs that are made as a means of 
promotion and promotional media are very important in increasing the tourist visits. Promotion is 
carried out both through the distribution of brochures, pamphlets, and leaflets relating to tourist 
objects and attractions, tourism facilities and infrastructure, even the customs and culture of the 
people of Badung District at the same time through direct promotion by sending art teams and 
promotional exhibitions to the outside regions, even abroad. The distribution of brochures is carried 
out in strategic locations. Brochures are made in various languages to make it easier for tourists to 
understand. Other things that have been undertaken by the Tourism Agency of Badung District are 
inviting people to participate in implementing and succeeding tourism programs, inviting tourism 
actors and tourism managers to work together, and developing their existing potential. Various 
efforts that have been made by the Badung District Government, especially the Tourism Office, as 
described above have a focus and purpose, namely to improve the quality of tourism actors so that 
the quality of tourism in Badung District increases with the hope that the increase in the number of 
tourist visits will have an impact on improving the welfare of the community, including those that are 
realized in the implementation of sustainable development. 
V. CONCLUSION 
From the results of this study, conclusions can be drawn as in the following: the polices made 
by the Badung District Tourism Office in an effort to increase tourist visits in Badung District have 
gone well, as evidenced by the efforts that have been made. These efforts include improving the 
quality of tourist objects and attractions and tourism facilities by fostering community members in 
the tourism sector, developing tourism industries, providing promotional media, and following events 
about tourism at home and abroad.  
Besides, based on the results of this study, the Tourism Office needs to disseminate the 
existing tourism potential continuously to tourism people, both communities, tourism entrepreneurs, 
and the government so that its existence in Badung District as a main tourist destination area is 
maintained. The district space utilization program and the district strategic area need to be increased 
so that sustainable development that is not only concentrated in one area of development is realized. 
The management of tourist objects and attractions must still be guided by Sapta charm. Coaching 
community members must be carried out routinely and prioritize communities in remote or rural 
areas. The promotion that has been carried out by the Badung District Tourism Office must be 
maintained and carried out routinely every year by making tourism events that can attract tourists, 
both local and foreign tourists, to visit the Badung District area. 
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